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METHODOLOGY
In October 2017, CMHC completed an online survey of 2,507 prospective home buyers, all prime household decision-makers who 
intend to purchase a home within the next two years. 

Three groups of prospective home buyers were identified. The sample composition and definition for each group is as follows: 
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Home Purchase Drivers
• First-Time Buyers and Previous Owners share the same top motivator 

to purchase a home: they want to stop renting (65% and 60% rank 
this as one of the top three drivers to buy a home respectively). 

• Improved accessibility (physical obstacles and barriers) and investment 
opportunity were noted as top motivators across all three groups. 
Restricted options from mortgage regulations and concerns about 
interest rate increases were not among the top motivators for all groups. 

• The majority of prospective home buyers from all groups agree that 
home ownership is a good long term financial investment.

Housing Expectations
• An existing ready to move in home is the top choice for First-Time 

Buyers (43%), Previous Owners (44%), and Current Owners (48%). 
Approximately one-fifth of First-Time Buyers (19%) and Previous 
Owners (21%) are looking for brand new homes. The desire for a 
newly constructed home is higher among Current Owners (32%). 

• Purchasing an existing home that requires renovation is appealing to 
14% of First-Time Buyers, 11% of Previous Owners, and 7% of 
Current Owners. The top three reasons among all groups for wanting 
to purchase a home that requires renovation are related to customization 
and affordability. Current owners are also driven by increasing the 
value of their home. 

• In regard to the type of home buyers are planning to buy, single detached 
homes are preferred by the majority, especially by Current Owners 
(74%). Apartments and condominiums come in second, followed by 
semi-detached houses including duplex, and townhouses. 

• When it comes to home prices and affordability, the majority agree 
that they have a good understanding of how much mortgage they can 
afford. Agreement with this statement is especially high among 
Current Owners (83%). 

• More than half of First-Time Buyers (54%) and Previous Owners (54%) 
are planning to spend under $300,000 on the home they intend to 
purchase; roughly one-quarter intend to spend between $300,000  
to just under $500,000. 

• In comparison, 33% of Current Owners are planning to spend under 
300,000, and 34% are looking for options over the half-million dollar 
range. Most prospective home buyers from all groups say they cannot 
afford to pay more than what they plan to spend on their purchase. 

• Nevertheless, the majority of prospective home buyers feel confident 
they can find a suitable home they can afford, with First Time Buyers 
showing less confidence (68%) than Current Owners (83%). 

• Given a hypothetical scenario where home buyers would not be  
able to find their ideal home, 43% of First-Time Buyers and 45% of 
Previous Owners say they would delay their home purchase, with a 
fairly similar percentage saying they would be willing to compromise 
on the size of the home (42% among First-Time Buyers and 39% of 
Previous Owners) and location (38% of First-Time Buyers and 39% of 
Previous Owners). Similarly, 42% and 38% of Current Owners are willing 
to compromise on the size and location of the home respectively. 
However, they are less likely to delay their purchase (28%).

Financing a Home
• Most of the experienced homeowners, Previous Owners (78%) and 

Current Owners (85%), agree with the statement that they have a good 
understanding of the full cost of homeownership, including mortgage 
payments, property taxes, condo fees, utility and maintenance costs, 
among others. 

• Although the majority of First-Time Buyers (66%) also claim to have  
a good understanding of the full costs, only 28% totally agree with  
the statement, compared to 52% of Previous Owners and 53% of  
Current Owners. 

• The majority of future home buyers intend to resort to a mortgage  
to finance their home purchase, with First-Time Buyers showing higher 
incidence (85%) compared to Previous Owners (73%) and Current 
Owners (66%). 

• Current Owners have the highest percentage of prospective home 
buyers who intend to purchase their home using their own funds 
(29%), compared to 20% of Previous Owners and 11% of First-Time 
Buyers. Among First-Time Buyers and Previous Owners, most of the 
purchase price will be paid with savings/investments, and from equity 
from a previous home for Current Owners.

• First-Time Buyers are more likely to put down less than 20% as a 
down payment (70%), compared to Previous Owners (62%) and 
Current Owners (43%). Alternatively, Current Owners are more likely 
to put down more than 20% as down payment (52%), compared to 
Previous Owners (28%) and First Time Buyers (21%). 

• Overall, about three quarters of future home buyers from the three 
groups agree with the statement that they will take additional steps  
to pay down their mortgage as soon as possible. 

First-Time Buyers
Prospective home buyers who  

intend to purchase their first home. 

1,501 respondents surveyed

Previous Owners 
Prospective home buyers who previously  

owned a home, but do not own one currently. 

500 respondents surveyed

Current Owners
Prospective home buyers  

who currently own a home.  

506 respondents surveyed



 • Among those who plan to purchase a home that requires renovations, 
roughly four of every ten First-Time Buyers (39%) and Previous 
Owners (43%) plan to spend between $10,000 and $20,000 in 
renovations. A similar proportion of Current Owners (44%) plan  
to spend between $20,000 and $50,000. Among all three groups,  
the main source for financing renovations is a combination of  
savings and mortgage. 

• Across all future home buyers groups, more than 60% say they are 
likely to have a financial buffer in case their expenses change in the 
future. Overall, the majority of future home buyers, especially Current 
Owners (82%), agree that they feel confident they have the necessary 
tools and information to manage their mortgage and debt load.

Home Buying Readiness 
• The survey was conducted among future home buyers who plan to 

purchase a home within the next two years. Roughly one-quarter of 
First-Time Buyers (27%) intend to purchase a home within the next  
12 months; the proportion is higher among Previous Owners (38%) 
and Current Owners (48%). 

• Respondents were given a list of steps that may or may not be taken 
as part of a home buying process and were asked to identify the steps 
they have already taken, the ones they plan to take, and the ones they 
do not plan to take. 

• The two most common actions amongst all groups completed 12  
to 24 months prior to the purchase of a home, is saving for a down 
payment and determining what type of home to buy. 

• Six months to a year before the purchase of a home, more than  
one in three buyers have prepared a detailed budget on their own. 

• First-Time Buyers take more time to find their ideal home. Three to 
six months prior to purchasing, almost one in five First-Time Buyers 
have identified a home to purchase (19%), compared to more than 
one in four Previous and Current Owners (both at 26%). 

• In the last three months before purchasing, 16% of First-Time Buyers 
have pre-qualified for a mortgage, compared to 22% of Current 
Owners and 21% of Previous Owners.

• Eighty percent of First-Time Buyers plan to consult with a Mortgage 
Broker before they purchase, compared to 72% of Previous Owners, 
and 69% of Current Owners.

• Only 42% of First-Time Buyers plan to attend a home buying seminar 
before they purchase a home. As expected, Previous and Current 
Owners are less likely to attend a seminar at 29% and 38% respectively.

Technological Resources
• The steps that are to be taken most commonly through online 

resources exclusively are doing research on the home buying process, 
and interest rate comparisons.

• The majority of future home buyers (68% of First-Time Buyers, 60% 
of Previous Owners, and 58% of Current Owners) prefer to complete 
the entire home buying process while consulting with professionals 
and using online tools and resources. Only few prefer to use online 
tools and resources only, without ever needing to consult with a 
professional (7% of First-Time Buyers, 5% of Current Owners,  
and 4% of Previous Owners). 

• Among the online tools and resources available to assist prospective 
home buyers in their home purchase process, mortgage calculators, 
housing affordability calculators, and online mortgage pre-approval or 
pre-qualification services are the most known. Mortgage and housing 
affordability calculators are the top two online tools that have been 
used by future home buyers. 

• In regard to future usage, mortgage and housing affordability calculators, 
and mortgage selection tools are among the top three online tools 
that prospective home buyers intend to use.

Impact of Changes to the Housing Industry
• Only 36% of First-Time Buyers surveyed were aware of the latest 

mortgage qualification rule changes effective February and October 
2016. Awareness increases to 53% among Previous Owners and 58% 
among Current Owners. 

• Among those who were not previously aware of the mortgage 
qualification rule changes, one-fifth of First-Time Buyers state that  
this change will impact their purchase decision in some way; 18% of 
Previous Owners and 14% of Current Owners previously unaware 
also state this will have some impact in their home purchase decision.

• The most likely impact of the rule changes would be a delay in the 
purchase of a home, noted by 50% of First Time Buyers, 51% of 
Previous Owners, and 65% of Current Owners. 

• Other notable potential impacts include an increase in the down 
payment amount, a decrease of non-essential expenses, and purchasing 
a smaller home. This last impact is higher among Previous Owners (35%) 
and Current Owners (32%) compared to First-Time Buyers (23%). 

• Similarly, survey results suggest that an increase in interest rates and a 
high increase in home prices will most likely cause delays in the home 
purchase plans of the majority of future home buyers. 

• Roughly three-quarters of First-Time Buyers (76%) and Previous 
Owners (73%), in addition to 63% of Current Owners, say they are 
likely to delay their home purchase due to a high increase in home prices. 

• Even though an increase in interest rates has less impact than a hike in 
home prices, still more than the majority of First-Time Buyers (61%) 
and Previous Owners (54%), as well as half of Current Owners say  
it will cause a delay in their plans to purchase a home. Moreover,  
the majority of future home buyers agree with the statement that they 
are concerned with the possibility of interest rates increasing between 
now and the time they buy their home (70% of First-Time Buyers, 
62% of Previous Owners, and 61% of Current Owners). 

• Likewise, the majority are also concerned with the possibility of interest 
rates increasing during the duration of their entire amortization period; 
68% of First-Time Buyers, and 62% of Previous Owners and Current 
Owners agree with this statement. 
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Electrician training program 
fills 37-year gap
Learn more about Sachigo Lake First 
Nation’s apprenticeship program.

Construction/Renovation Aboriginal

Canadian housing starts 
trend stable in December
Learn more.

Markets Statistics/Data

Private versus public sales: 
A Thunder Bay case study
Private sales accounted for one half of all 
sales in the Thunder Bay CMA.

MarketsStatistics/Data Housing Indicators

CMHC and Statistics 
Canada examine non-
resident ownership
To improve housing-related data in 
Canada, CMHC and Statistics Canada 
partner to address data gaps.

Statistics/Data

Markets

Housing Indicators Finance

Ottawa development a 
victory for affordability
Read about a new 98-unit community for 
families in need.

Affordable

The B.C. Energy Step Code: 
how it works
Learn about an exciting development in 
energy-efficient construction in B.C.

Construction/Renovations

13.5% of urban households 
in core housing need in 
2015
Get insights from Statistics Canada’s 2015 
Canadian Income Survey.

Affordable

Housing Indicators

Statistics/Data

Housing  
Observer Online

Receive timely 
insights on housing 
conditions, trends, 
and data by signing 
up to CMHC’s new 
online resource.

Sign up for updates  
cmhc.ca/observer
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“homeownership  
is a good long term 
financial investment”
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2016 Mortgage Qualification  
RULE CHANGES
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